Ol IMPROVING AND ENHANCING THE IN-STORE
EXPERIENCE OF AQUATIC RETAIL

PROBLEM STATEMENT SITE ANALY SIS

Based on personal and public user observation there is a noticeable disparity in the quality of the
online purchasing experience versus brick-and-mortar aquarium stores. While internet platforms
offer convenience and an extensive range of possibilities, traditional aquarium stores often fail to
provide adequately designed environments, amidst a growing market and the increasing need for
enhanced aquatic environments. These shortcomings frequently result in subpar living conditions
for aquatic life, impacting aquatic hobbyists' overall satisfaction. Recognising this gap,
brick-and-mortar stores have the opportunity to not only cater to the growing market but also
address the need for immersive experiences. By incorporating thematic elements and prioritising
educational initiatives within their design, these physical stores can offer a unique and enriching
experience for customers, while also ensuring the well-being of the aquatic life they house,
according to Lindstrom (2005: 11).

Several pet stores sell aquatic life in the Randburg area but none within the Northcliff/ Greenside/
Montgomery Park areas specifically. Many lean more towards selling aquatic pets, as opposed to
also stocking a variety of aquatic plants, meaning that many people buy their plants online. This
however leaves a gap in the market for customers to see the quality of the plants they are buying
before paying for them. Many stores fall short in good interior design or well-maintained tanks,
with a considerably high number lacking in both, says Desyner (2024: sp). While this problem often
translates to a lack of finances or knowledge there are many ways to lessen these problems. These
stores often provide the bare minimum for aquatic life, leaving the animals and plants with poor
health, resulting in things like parasites, infectious diseases, or general health problems, relates
Desyner (2024: sp).
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A thoughtfully designed aquatic retail space can enhance both the customer experience and the store’s functionality. Feedback from focus groups, interviews, and case studies
emphasizes the importance of balancing aesthetic appeal with practical considerations. Bilbao’s use of a minimalist, neutral palette with raw materials highlights vibrant marine

exhibits naturally, creating a visually engaging environment without overwhelming the senses—a design approach echoed by Petmasters Boksburg, where a neutral base provides a
cohesive, balanced space that allows colorful aquatic displays to be the focus.

Interviews underscored the importance of practical details like tank positioning to prevent algae growth from direct sunlight, which simplifies maintenance and improves display
quality. Focus group feedback also pointed to the need for secure, accessible storage for high-theft items, allowing for both safety and convenience. With the aquatic industry evolving,

integrating interactive and automated technologies into retail spaces can further enhance the user experience, whether through educational tools or inspiring displays that showcase
what’s possible in aquascaping.
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O 6 OUR EARTH

“The accomplishment you are asking for I see not in the many species [ have discovered and which were, and are, helping to catalog better the
aquatic biodiversity of our planet, (or present and (uture generations (and especially before it is too late), but more though to help people around
the globe to enjoy even more what certainly was (and hopcetully is and will always be) the most beautiful and educational hobby in the world. T'sce an
accomplishment in helping children and adults around the globe to enjoy life more, to learn and for them to register what we have (in most of the
cases "had") out there in this unbelievable nature than man is destroying every single minute more and more. *

- Heiko Bleher. discovered an introduced 40000 fish species and plants into aquariums
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